


The Purpose of this GONG 5 is 

to implement  a great 

conversation on the culture of  

communication through an 

educational view in the whole 

institute, and to create an 

awareness  of the impact of the 

scenarios of contemporary 

times on our identity and 

educational mission. 
  





  
How are we to deal with the current 
culture? 
 
How are we to translate the insights of  
the origins in today’s world? 
 
How are we to organize a Department 
for Social Communications? 
 
How are we to continue coordination 
in the provinces ? 
 



We became aware that new 
questions had come to light, and 
that it was no longer sufficient to 
consider radio, television, and 
newspapers as only instruments, 
but that there is a “media culture, 
an information system that is 
changing our judgment 
parameters. 
 
The way of thinking about life and 
persons had changed. 
Fidelity to the origins also asked us 
for fidelity to the future. 

 
 
 



The reason for this 
GONG Booklet was to 
present the information 
policy of the Institute, 
the communications 
channels 
present on the various  
levels, and the style of  
spreading news. 
 
 



 
In this GONG we presented a few 
key points that we had reached on 
the journey of studying 
Educommunication; 
that  practical, educational view  
running  through the whole 
mission that  allows us to take into 
account the context in which we 
live, and to formulate, together 
with the  young people, the most 
suitable journeys for their life 
projects, and allows us, therefore, 
the implementation of the 
charism. 
 



The present  text  promotes a 
process of reflection,  
study , and of actual  choices 

for the drawing up and development 
of  competent and responsible 

responses in the educational field, 
and to give strength and vigor to 
the commitment to  proclaim the 
Gospel  in a world characterized by 
the speed of changes, by the  
digitalization of information, 
by the  plurality 

of belonging, and of the  
 production platforms of  
cultural messages. 
 
 



Let us note that we are 
immersed in the culture 

of communications, with 
new paradigms, 

changing scenarios,  
new language forms, 

different ways  of 
narrating, and we ask 

ourselves: 

Which formative 
implications do they  

bring for the FMA in 

the Educating 
Community?  

 



 
  

Let us remember that the  latest documents of 
the Institute  bear witness to the evolution of 

the concept of communications  



~ the concept of communications of the 
Institute in accord with Church teachings.  



 
  

The latest GONG does not 
pretend to offer a response 
to the great WHY of 
contemporary phenomena.   
Reasoning, reflecting, and 
studying together  has 
allowed us to begin with 
broad questions, to give 
voice to those regarding the 
horizon of youth, that  flow 
from our educational 
passion.  



 

Which are the aspects that emerge from 

the culture of communication?  

How do we feel that we are being 

challenged by our identity as Salesian 

Educators and our educational reality ?  

Which journeys are we implementing, 

and which others can we possibly foresee 

so as to be an active presence in the 

communications culture?  

Which processes of  Educommunication 

are we carrying out and seem to be 

feasible? 



In the first part, 
At the crossroads of change 

Contemporary scenarios, 
that is intentionally broader,  it is taken 

into consideration the fundamental 
tendencies of the culture of 

communication today and the  
anthropological challenges. 



In the second part  were reported some  

questions that touch up close our identity,  

relationships, formation, community 

lifestyle, and mission. 

 

Every group  is integrated by questions 

that challenge and help  to understand 

and value the reality and context in 

which we live  and work. 



The third part offers a 
few indications to 
formulate  a  
Communication Plan 

as a developmental 
process to be inserted 
into other processes 
that are offered as a 
point of connection  
among the specific 
attentions of the 
different Sectors. 




